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CLAIMS 

I claim : 

1 . X fi^ethod of marketing to users of an electronic device connected via a wireless 
connection tosa wide area network, comprising the following steps: 

a. identifying an electronic device connected to a wide area network; 

b. determining the physical location of said electronic device when connected to 
said wide area network; 

c. creating a useiv^le containing the identity and physical location information of 
said electronic device; 

d. selecting advertising ihaterial to be sent to said electronic device; and 

e. transmitting said advertising material to said electronic device over said wide 
area network using the identity and physical location information in said user file. 

2. A method/of advertising as recited in Claim 1, wherein step (b) is carried out using 
physical locattogdWformation transmitted by said electronic device when connected to said 
wide area netwprkr' 

/ 

3. A method\)f marketing, as recited in Claim 2, wherein the step (b) of determining the 
physical location of said electronic device is accomplished using a global positioning satellite 
system which provides ^bal coordinate information of said electronic device when 
connected to said wide areaSnetwork. 
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4. method of marketing, as recited in Claim 1, wherein said step (b) is carried out by a 
wireless moHem connected to said electronic device and a cellular telephone system capable of 
determining thephysical location of said wireless modem used to connect said electronic 
device to said wireleSs network. 

5. A method of marketmg,-as recited in Claim 1, further including a server connected to 
said wide area network, said(serv»S!r capable of receiving said identity and physical location 
information to create said user file. 

6. A method of mafrketing, as recited in Claim 1, fiirther including an additional step 
between steps ^&^-Sim(d) of determining the network connection activities of said electronic 
device when connea^edT5*^id wide area network, said network connection activities being 
added to said uaer ^6_-^ 

7. A method of marketing, as reciting in Claim 6, wherein the step of determining the 
network connection activities of said electronic device is carried out by determining the 
existence of "cookies\pn said electronic device. 




8. A method of marketing, as recited ii/ciaim 1, further including the step of identifying 
the user of said electronic device. 



A method of marketing, as 



in Claim 8, wherein said user file contains user 
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identification information and is used to transmit advertising^ said electronic device. 

10. A method of localized network marketing, comprising the following steps: 

a. identifying an electronic device having means to make a wireless connection to 
a wide area network; 

b. identifying a user of said electronic device; 

c. determining the physical location ^6f said electronic device when connected to 
said wide area network; 

d. determining the network.^cyim?aioriYctivities of said electronic device; 

e. creating a user file containili^^ of the identity of said electronic 
device, and the physical location of j^da electronic device when connected to the 
network; / 
f selecting advertising niateqal; ^nd^ 

g. transmitting said advertising matUial over said wide area network using the 
identity and physical location information in said user file. 

11. A method of marketing, as recited in Claim 10, further including a server connected to 
said wide area network, said/server capable of receiving said identity and physical location 
information to create said user file. 

12. A method of advertising, as recited in Claim 1 1, the step (c) of determining the 
physical location of said electronic device is accomplished using a global positioning satellite 
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system which provides global coordinat e^^ rmation of said electronic device. 



13. \ A method of advertising as recited in Claim 12 wherein step (d) is carried out using 
information transmitted by said electronic device when connected to said network. 

14. A method of marketing, as recited in Claim 1 1, wherein said step (c) is carried out by a 
cellular telephone system capable of determining the physical location of a cellular telephone 
used to connect to said wide area network. 

15. A method of marketing, as recitgd-in^laim 11, wherein said server is also the network 
service provider that provides said electrS%: d^ce access to said wide area network. 

16. \^ method of marketing, as recited in Claim 15, wherein said step (a) of identirying said 
electronic d^M|ce is accomplished by determining the numerical address assigned to said 
electronic device dv said server, 

17. A method of marketihg, as recited in Claim 11, wherein said step (a) of identifying said 
electronic device is accomplisheoyusing client software to transmit identification information. 

18. A method of marketing, as reci^fidjffClaim 15, wherein said server collects said 
network connection activities informatiori^nd agds it to said user file. 
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19. A methoiJs^fjnarket^ as recited in Claim 15, wherein said server collects personal 
data of said user of said ehartronic device and adds it to said user file. 

20. A method of localized network marketing, comprisina4he following steps: 

a. identifying an electronic device having me^s to make a wireless connection to 
a wide area network; 

b . identifying the user of said electronic/ device; 

c. determining the physical location/bf said electronic device when connected to 
said wide area network; 

d. determining the networir^nnection activities of said electronic device; 

e. creating a useKfile con^inpg i nfom iation of the identity of said electronic 
device, the identity of said usCTand the ph5^iical location of said electronic device 
when connected to the^etw^ 

f selecting advertising maS^al to be sent to the user; and 
g transmitting/said advertising material to said user over said wide area network 

/ .... 

using the electromc device identity, user identity and physical location information in 
said user file 



21 . A method of marketing, as recited in Claim 20, further including a server connected to 
said wide areametwork, said server capable of receiving said identity and physical location 
informatiorrto create said user file. 
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22. A method of marketing as recite^J'4ir|^atfi 20 wherein step (c) is carried out using 
information transmitted by said electronic delvice ^hen connected to said network. 
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